
Reach 25,000 readers  every week

“The bible of art & antiques”

✓ Our readers are private buyers
✓ Our readers are loyal and respond to print advertising
✓ Reach 25,000 print readers every week
✓ Our Readers buy offline
✓ 20%+ new subscribers a year
✓ Key buyers across the world read Antiques Trade Gazette – 39 

countries

All statistics are from the 2022 ATG readership survey
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Our readers are private 
buyers…
• Our 25,000 readers are affluent private buyers, collectors and 

dealers who collectively spend in excess of £1 billion per year 
on art and antiques at auctions in all continents

• Diverse readership for both high-end and general sales

• Concentrated audience of high net worth, serious collectors 
are looking at Antiques Trade Gazette for upcoming auctions



Our readers are loyal & respond 
to advertising…
• Our readers are loyal, 60% have paid for Antiques Trade 

Gazette for more than 10 years. We gain 20% new readers 
every year

• Our readers read Antiques Trade Gazette cover to cover

• Advertisers sell off the page: ‘The ATG strikes again! 
Everything I have ever advertised with you has sold as a 
result. Thank you!’
Henry Nicholls, Henry Nicholls & Son; May 2020

• 85% of readers say they have taken action as a result of 
seeing an advertisement in Antiques Trade Gazette

• 96% of subscribers say the newspaper is a must-read 
every week



23% new subscribers every year...

• We are constantly attracting new subscribers to Antiques Trade 
Gazette to join our loyal subscriber base

• Our marketing campaigns continually draw a new audience of 
Antiques Trade Gazette subscribers

• Subscription sign-ups via thesaleroom.com attract a new 
generation of collectors

• Distribution of Antiques Trade Gazette and its supplements at 
major art & antiques events such as Firsts and Asian Art in London 
brings in new affluent bidders



Our readers buy offline 
and off the page

• 65% of readers make their 
purchases offline

• They are traditional buyers who 
enjoy attending events and the 
theatre of auction

• 59% of readers say they contacted 
or bought from an advertiser 
directly after seeing them in ATG

“Recently featured in ATG, this Daniel Quare ebony and 
gilt-brass table striking clock, sold direct to a reader.”

Ben Wright: Ben Wright Clocks

Photo credit: Ben Wright Clocks



Our readers are 
sellers as well 
as buyers...

• 87% consign to auctions

• 56% sell through dealers

• z

Photo credit: Reeman Dansie



International Reach & 
Readership

• Antiques Trade Gazette is read throughout the world in over 39 
countries in print, and online in more than 200 countries & 
dependencies worldwide

• We retain our global status with regular international features 
and supplements 

• International readers of the newspaper are among the highest 
spending of our subscribers and make their purchases across 
multiple countries

“Antiques Trade Gazette is unique in its global reach - it is so international. 
No other publication compares. When I visit Hong Kong, China and the 
US, the key buyers are all reading the Gazette. 
John Axford MRICS ASFAV, Chairman & Asian Art Specialist, Woolley & Wallis



International Reach & 
Readership Online

• The Antiques Trade Gazette 
website is accessed every 
month by readers in more 
than 200 countries & 
dependencies worldwide

Readers in countries shaded in blue visit the Antiques Trade Gazette website. Source: Google Analytics.



Digital Opportunities

60,000 +
subscribers

100,000 +
unique monthly visitors

Banners on antiquestradegazette.com Newsletter Banners



Dealerships, Fairs, Markets & Centres 
• 95% of readers expect to visit dealers and 

galleries in person this year

• 96% of readers expect to visit fairs and markets 
this year

• 85% of readers expect to visit the same number 
or more fairs in 2022 than they did in 2021

• 71% have brought from a dealer (either in their 
gallery or at a fair, market or centre) in the last 
12 months. 

• 54% have attended an event as a result of seeing 
an advertisement in Antiques Trade Gazette

All statistics are from the 2022 readership survey

“I have always found it worthwhile promoting my 
stand when participating at major fairs through the 
ATG Showcase. It brings focus to my business within 
the context of the event and I have invariably sold the 
item featured directly as a result.” 
Derek Newman; Newman Fine Art



Service providers
• 84% of readers of Antiques Trade 

Gazette say they enjoy collecting and 
intend to add their collection this year. 
As they do so they will also use key 
service providers:

• 77% of readers have used 
delivery/shipping/packing services 
in the last 12 months

• 54% of readers have employed the 
services of an art or antiques restorer 
in the past 12 months

All statistics are from the 2022 readership survey



UK & Ireland Auction Advertisers



International Advertisers



Non-auction Advertisers



Fairs & Markets Advertisers



Fairs & Markets Advertisers



Plan your advertising …

Advertise your next sale or event by contacting:

UK Auction Advertising
charlottescottsmith@antiquestradegazette.com

International Auction Advertising 
francinelibessart@antiquestradegazette.com
susanglinska@antiquestradegazette.com

Dealers, Fairs & Markets
danconnor@antiquestradegazette.com

mailto:charlottscottsmith@antiquestradegazette.com
mailto:francinelibessart@antiquestradegazette.com
mailto:susanglinksa@antiquestradegazette.com
mailto:danconnor@antiquestradegazette.com


Classified

• The Jobs page on the Antiques 
Trade Gazette website is consistently among 
the top 10 most viewed pages every month

• We offer a unique combination of 
print, online and social media exposure to 
target the broadest qualified audience of 
trade professionals in the art market.

• Promoted over 70 jobs in 2022 
alone, featuring advertisers such as 
Bonhams, BADA, Roseberys, Chiswick 
Auctions and Richard Green

“We placed an advert 
in the ATG for 
two Valuation positions 
at McTear's; one 
required experience whi
le the trainee position 
did not. The response 
was excellent, and we 
filled the positions 
quickly – both of which 
were filled 
by candidates who 
responded to the ATG 
advert.”

Brian Clements:
McTear's



As seen in...


