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THE ART MARKET WEEKLY
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“The bible of art & antiques”

Our readers are private buyers

Our readers are loyal and respond to print advertising

Reach 25,000 print readers every week

Our Readers buy offline

20%+ new subscribers a year

Key buyers across the world read Antiques Trade Gazette — 39
countries

NS NN

All statistics are from the 2022 ATG readership survey
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Our readers are private
buyers...
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* QOur 25,000 readers are affluent private buyers, collectors and '
dealers who collectively spend in excess of £1 billion per year
on art and antiques at auctions in all continents

Other

* Diverse readership for both high-end and general sales &

* Concentrated audience of high net worth, serious collectors

are looking at Antiques Trade Gazette for upcoming auctions C‘:'eCtOf/
rivate

Buyer 59%

Dealer
34 %
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Our readers are loyal & respond
to advertising...

* Our readers are loyal, 60% have paid for Antiques Trade
Gazette for more than 10 years. We gain 20% new readers
every year

 QOur readers read Antiques Trade Gazette cover to cover

e Advertisers sell off the page: ‘The ATG strikes again!
Everything | have ever advertised with you has sold as a

result. Thank you!’
Henry Nicholls, Henry Nicholls & Son; May 2020

 85% of readers say they have taken action as a result of
seeing an advertisement in Antiques Trade Gazette

* 96% of subscribers say the newspaper is a must-read
every week
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23% new subscribers every year...

* We are constantly attracting new subscribers to Antiques Trade
Gazette to join our loyal subscriber base

* Our marketing campaigns continually draw a new audience of
Antiques Trade Gazette subscribers

* Subscription sign-ups via thesaleroom.com attract a new
generation of collectors

* Distribution of Antiques Trade Gazette and its supplements at
major art & antiques events such as Firsts and Asian Art in London
brings in new affluent bidders

AUCTION ANTIQUES TRA mtt
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Our readers buy offline
and off the page

* 65% of readers make their
purchases offline

* They are traditional buyers who
enjoy attending events and the
theatre of auction

* 59% of readers say they contacted
or bought from an advertiser
directly after seeing them in ATG

“Recently featured in ATG, this Daniel Quare ebony and
gilt-brass table striking clock, sold direct to a reader.”

Ben Wright: Ben Wright Clocks

ANTIQUES TRADE
AUCTION Photo credit: Ben Wright Clocks
atg '_I"ER%FLI‘%DLOGY g .ga tte
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Our readers are
sellers as well
as buyers...

* 87% consign to auctions
* 56% sell through dealers

Photo credit: Reeman Dansie
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International Reach &
Readership

Antiques Trade Gazette is read throughout the world in over 39
countries in print, and online in more than 200 countries &
dependencies worldwide

We retain our global status with regular international features
and supplements

International readers of the newspaper are among the highest
spending of our subscribers and make their purchases across
multiple countries

“Antiques Trade Gazette is unique in its global reach - it is so international.
No other publication compares. When | visit Hong Kong, China and the

US, the key buyers are all reading the Gazette.

John Axford MRICS ASFAV, Chairman & Asian Art Specialist, Woolley & Wallis

atg
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International Reach &
Readership Online

 The Antiques Trade Gazette
website is accessed every
month by readers in more
than 200 countries &
dependencies worldwide

Readers in countries shaded in blue visit the Antiques Trade Gazette website. Source: Google Analytics.
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Banners on antiquestradegazette.com

Digital Opportunities

FURNITURE & WORKS OF ART [ ONLINE CATALOGIE |

ning & day sale

fon: 22 & 23 July 2020 - 7pm & 20s  ARTCURIAL

ANTIQUES TRADE

News v

est News

ctte

PrintEdition v Categories v Guidesv  Jobs Directory Calendar

Three
continents, four
auctioneers, 80
lots and 80,000
online
watchers:
Christie’s ‘One’
sale brings
$421m

Top stories this week
including news of a
restituted view of
Dresden emerging at
auction

ESTATES SALE
Saturday 25 July 2020
a1 10:00 EST

& FRIDAY 24 JULY,
10AM7PM

www.rolandauctions.com

Watches worn by Soviet
space exploration
pioneers come to auction
in London

AUCTION
TECHNOLOGY
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100,000 +

unique monthly visitors

Newsletter Banners

THURSDAY 19 MARCH 2020
fing for buyers and sellers of art & antiques

ONLINE
News: Sotheby's reports ‘surge’ in online
buying as clients choose to bid from home
f the first tests of the art market under tougher new guidance on
istancing’ due to the coronavirus outbreak, Sotheby's latest ‘Made in
Britain’ auction attracted a surge in online bidding. »

Boopom omow
Bonhams g 4 & & &
The‘ })Vrhlsk’y‘ Sale t

¢ Mt —

BROWSE N T T T
P S S

ENTERTAINMENT MEMORABILIA
What sold: Rare and early The Who poster

headlines Somerset auction
A poster for a gig by The Who at The Blue Moon Club in Cheltenham
attracted fans at a recent Gardiner Houlgate sale. RE

60,000 +

subscribers

ANTIQUES T

T WEEKLY
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Dealerships, Fairs, Markets & Centres

* 95% of readers expect to visit dealers and
galleries in person this year

* 96% of readers expect to visit fairs and markets
this year

* 85% of readers expect to visit the same number
or more fairs in 2022 than they did in 2021

* 71% have brought from a dealer (either in their

gallery or at a fair, market or centre) in the last “have always e it Ubiihwhile promoting my

12 months. stand when participating at major fairs through the

. ATG Showcase. It brings focus to my business within
(o)
* 54% have attended an event as a result of SEgElile the context of the event and | have invariably sold the

an advertisement in Antiques Trade Gazette item featured directly as a result.”
Derek Newman; Newman Fine Art

All statistics are from the 2022 readership survey
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Service providers

* 84% of readers of Antiques Trade
Gazette say they enjoy collecting and
intend to add their collection this year.
As they do so they will also use key
service providers:

* 77% of readers have used
delivery/shipping/packing services
in the last 12 months

* 54% of readers have employed the
services of an art or antiques restorer
in the past 12 months

All statistics are from the 2022 readership survey




UK & Ireland Auction Advertisers

Bonhams

EST. 1759

Fellows

Established 1876

ROSEBERYS

LONDON

John

Nicholsons -2 VP

DREWEATTS

Sotheby’s :

CHARTERHOUSE

oneers & Valuere

ANTONY CRIBB

ARMS AND ARMOUR AUCTIONS

SAS

ROWLEY'S

OLYMP]A

= Dominic Winter : Tennants
chiSWick i avctioneers W Forum Auctions ssycce | g[NUSS

EST. 1482

sworders

FINE ART AUCTIONEERS

ADAM PARTRIDGE

AUCTIONEERS & VALUERS

WOOLLEY

Kings Russell
Auctioneers

Duke’s

LYON@ TURNBULL Charles Miller Ltd

Bellmans

LAWRENCES

AUCTIONEERS

BEARNES

HAMPTON
LITTLEWOOD
ictioneers and valuers

RICHARD WINTERTON
AUCTIONEERS LTD

www.richardwinterton.co.uk

Corringe’s

LACY SCOTT
& KNIGHT

REEMAN DANSIE

Halls

W&H PEACOCK

AUCTIONEERS

BATEMAN

Littleton
Auctlons

\/VHYTES

BENTLEY'S

ELSTOB
1S

FINE ART AUCTIONEERS

\ aluers

MORPHETS

Tring Market

SLOANE STREET

ODeA0N
Tt levedon

Salerooms

—IT Piano Auctions Ltd

FRILIP
SERRELL
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atg

& VALUERS )4 AUCTIONEERS & VALUERS
Chorley’ The
Cl - Ciaetin %EML-E r yS GREAT
Swan / SR Keys ﬁ]{mﬂh&
Fine Art s G r'”('//@//’) luctioneers and Viluers AUCTIONEERS WESTERN
Auctions SR AUCTIONS

LTD

\\‘ Catherine Southon

The CANTERBURY

Galleries [

AUCTION

AUCTIONEERS
VALUERS

I70<|

\uwoub - MINSTER - e
L = e . peg 1068 m—
M Sl hg‘lls grwe?lgniEgl Thomas Watson FI\)\llEi\A]EI{ AIE‘FUE{.\ bl?“u}I\ F
Potteries
M?,% MELLORS & KIRK CROW'S Z-. [ sy HOLTS
j Bath Led.
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International Advertisers

CHRISTIE'S Bonhams 5&5%%’# LEMPERTZ  HERTAGE  Sotheby's:

DOROTHEUM BRUNK  VANHAM etz SHAPIRO

™ COUTAU-BEGARIE &« ASSOCIES (’_[,E) BRUUN RASMUSSEN STAIR ARTCURIAL CZERNY'S
Stockholms K

LEONARD JOEL GRISEBACH  Aukiionsverk B LN Setda]:t LL;EQNTQE
com

etabl. 1674

! ANDREW JONES AUCTIONS I—% | A Auctioneers
F R E E M g N S AUCTIONEERS & APPRAISERS PIASA HELMUTH STONE C RK Appraisers Maynards
MILLON . e AAUCTION AGUTTES i
- ENCHLRES e Cj-aﬂ_cgig_“j nto o v i : RACSCIHQJ‘:JS[) .
gEBU‘ﬁEE:I(- PARIS FONTAINEBLEAL ' L L 7/ A
ALEIENE O S=1NJ |— argesheimer @"_5.!?‘9“'?!‘1‘{!5 H 1‘1(4 wESCHLERS 222 HINDMAN
KUNSTAUKTIONEN DUSSELDORF Hotel des Ventes de Monte-Carlo
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Non-auction Advertisers

o HUMPHREY BUTLER

Matthew Holder —|ESIENGERENE  ABBOTT and HOLDER

‘ A. PASH & SONS OF MAYFAIR
European Works of Art & Sculpture —t——

ALFIES BeE_mem -
ANTIQUE MARKET MICHAEL BLOOMSTEIN PRECIOUS METALS | S U g gy

BLELCHO EE

LONDON

LENNOX CATO  [EENNSIOII) CALLAGHANS  ISIGISENEEIRG
ANTIQUES & WORKS OF ART Antique Eurnifure and Works of Ar FINE,ARTﬁjEALERS Est. ANTIQUES

John Eskenazi Ltd gowman scutpture
FINE CLOCKS AND WATCHES Asian art

g MAIL BOXESETC.

Landsber: Transit2Insure

ESTABLISHED 1835 %~ Commercial Transit Insurance for Arts & Antiques

THE BRUNO EFFECT
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Fairs & Markets Advertisers

HENLEV WEMBLEY PARK

DECOR_ ANTIQUESMARKET

FAIR

g
LON DONMFA IRS

JUNTERART - osms  Penman Antiques Fairs COOPER EVENTS  spams ANTIQUES FAIRS

Antiques, Art & Decorative

1 {QCf Mwses FIRSTS
il LOC Antique Fairs
THE&CI':_'IIE\ILESEAAR/TANFEI%JES in the UK LONDON’S RARE BOOK FAIR

ART &

.- ANTIQUES

.QO FOR
22 |EVERYONE

?XIMH k%??ﬂg BRITISH  [NSPRRRNTA

IN LONDON

AUCTION
TECHNOLOGY

GROUP



Fairs & Markets Advertisers

\!’ The Decorative

—4 Antiques & Textiles

e B {acf " owor FAIR
DELL / D]'F”%I,\{ZE/ \I{T I*W.\I I{ 1. UJ

/f---_ - ﬁ\ ‘ . oM. %
British JEEEIVEA A" FOIREDE
Art \ DESSIN / CHATOU
Fair - g
WINTER ART € |owrmpia
ANTIQUES FAIR | LONDON
International b "
Antiques Fair ADAMS ANTIQUES FAIRS 35{,‘1’;;;?5 ,,,,, A
@ [{g‘g _L{‘T fjf k}é MONTHLY ANTIQUES FAIRS HELD IN CENTRAL LONDON XNE qr@t “ PARCOURS DES\MOND‘E;
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Plan your advertising ...

Advertise your next sale or event by contacting:

UK Auction Advertising
charlottescottsmith@antiquestradegazette.com

International Auction Advertising
francinelibessart@antiguestradegazette.com

susanglinska@antiquestradegazette.com

Dealers, Fairs & Markets
danconnor@antiquestradegazette.com

atg

GROUP

ANTIQUES TRA l"[ |
’g T WEEKLY


mailto:charlottscottsmith@antiquestradegazette.com
mailto:francinelibessart@antiquestradegazette.com
mailto:susanglinksa@antiquestradegazette.com
mailto:danconnor@antiquestradegazette.com

Classified

“We placed an advert
in the ATG for

two Valuation positions
at McTear's; one
required experience whi
le the trainee position
did not. The response
was excellent, and we

* The Jobs page on the Antiques sssstanr - asmcoon [T
Trade Gazette website is consistently among
the top 10 most viewed pages every month

* We offer a unique combination of
print, online and social media exposure to

N ; filled the positions
target the broadest qualified audience of — quickly — both of which
trade professionals in the art market. were filled

: by candidates who
: . ded to the ATG
« Promoted over 70 jobs in 2022 ;?feirt',,e o He
alone, featuring advertisers such as :
. . o e amai tonkirkemellorsandkirkcom | | [ouise = B 1 I :
Bonhams, BADA, Roseberys, Chiswick - - MRNCIEMENtS
View all the latest vacancies at antiquestradegazette.com/jobs M CTea rs

Auctions and Richard Green
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U
atg TECHNOLOGY gazeﬁe

GROUP



As seen In...

COUNTRY LIFE F T Che Telegraph @Q

GENTLEMEN'S QUARTERLY

FINANCIAL
TIMES

M ET Ro Daily .o Mail EQ%EESS
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OFFICIAL JOURNAL OF THE BRITISH HOROLOGICAL INSTITUTE _—:ﬁ‘f L)T*E:;i“z!x%
PERIODLIVING Horologjcal THE SUNDAY TIMES
o

BRITAIN'S BEST-SELLING PERIOD HOMES MAGAZINE urnal
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